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Do You Know What Your Guests Think
About Their Booking Experience?

Booking should be easy, intuitive, and frictionless to optimize conversion. But often, key
information is missing for guests to complete their booking. When asking about the booking
experience, these were the responses one hotel received on their post-stay survey:
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It might be time to consider
automated guest communication:
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e Automate +80% of your guest
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e Turn lookers into bookers by
offering instant responses to

your guests’ booking queries.
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CONTACT US
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