Gauvendi

SELL EXPERIENCES DIFFERENTLY
REVENUES

The Feature-Based Native Sales System
Powered by Dynamic Inventory and Artificial Intellingence

IVES Interface  Dynamic Inventory

Availability GauVendi's Dynamic Inventory enables operators to position
L T Rates the same physical inventory differently for each target group,
Ilzrigsetrr]gtrlons highlighting the relevant space features by target audience
Gau\/endi Unit Statyus and distributing it across various sales channels with different
Reservations  prices, conditions, availabilities and automated fulfillment:

Guest Profiles The basis for novel Al-based sales & automation solutions.
Open APIs
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Al-powered Sales Engine
Next-Gen IBE, Call Centre & Proposal Module
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Single Room Standard | High Floor Single Room Business Single Room
22 1adult M 1 Stay unit t7 35m? 22 1adult @ 1 Stayunit t3 30 m? 22 1adult @ 1 Stay unit t3 35m?

+/ Maisonette / French bed +/ Random room assignment +/ Maisonette +/ Air condition «/ Walk-in shower +/ High floor # Double bed X # Walk-in shower RUARWIIT T IS
+/ Ensuite bathroom «/ M -size +/ Single bedroom v/ M-size / King bed +/ Single bedroom +/ Garden view +/ Away from elevator +/ Business Travel
+/ M-size +/ Single bedroom

From From From €247-66
€ 21 500 /night € 25000 /night € 22200 /night

includes taxes and fees includes taxes and fees includes taxes and fees

Our Sales Engine sells accommodation experiences hyper-personalized like modern retailers. It resolves the
paradox of choice with Al-generated, travel profile-relevant products and employs feature-based pricing, novel
labeling, social proof, and scarcity tactics. This approach monetizes all room attributes, boosts conversion rates,
automates complex reservations, incentivizes direct sales channels, and creates a competitive advantage.

Revenue & Reservation Flexi Channel

Automation Connect a Channel Manager directly with GauVendi's
/ Inventi-Flow dynamic inventory to enable the sale of tailored pro-

Best-fit and dynamic room assignment ducts through third party channels.
optimization maximizes RevPAR, creates

significant revenue upsell opportunities, . .
and saves labor time. Business Intelligence

Enriched guest profiles, business perfor-
mance, buying behavior segmentation,
room preferences, and novel real estate
insights are provided.

/ Sales Optimizer
Automated Length of Stay restriction
management to prevent category over-
bookings and maximize occupancy.
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